
User-Generated Content (UGC) Cheat Sheet
A comprehensive guide to understanding, leveraging, and managing user-generated content for social media and marketing success. This cheat

sheet provides insights into the benefits, best practices, legal considerations, and strategies for encouraging and curating UGC.

Understanding User-Generated Content

Strategies for Encouraging UGC

Managing & Curating UGC

What is UGC?

User-generated content (UGC) refers to any form of

content, such as text, posts, images, videos, reviews, etc.,

that has been created and shared by users of an online

platform. It’s unpaid content created by fans or advocates

of your brand.

UGC stands in contrast to content created by the brand

itself (branded content) or influencers paid by the brand.

It is generally considered more authentic and trustworthy

because it comes directly from consumers.

Benefits of UGC

Increased

Authenticity &

Trust

Consumers trust other consumers

more than brands. UGC adds

credibility and helps build stronger

relationships.

Cost Savings UGC can significantly reduce content

creation costs, as you are leveraging

content created by your audience.

Improved SEO Fresh, relevant UGC can boost your

website’s search engine ranking by

increasing keyword density and

improving engagement metrics.

Enhanced

Engagement

UGC encourages interaction and

community building around your

brand. It fosters a sense of belonging

and encourages customers to become

advocates.

Valuable

Insights

UGC provides insights into customer

perceptions, needs, and preferences,

enabling you to tailor your products

and services more effectively.

Types of UGC

Reviews & Testimonials: Customer reviews on platforms

like Yelp, Google Reviews, or product pages.

Social Media Posts: Photos, videos, and stories shared on

platforms like Instagram, TikTok, Facebook, and Twitter.

Blog Posts & Articles: Content created by users on their

own blogs or platforms like Medium.

Forum Discussions: User participation in online forums

and communities related to your brand or industry.

Case Studies: Detailed accounts of customer experiences

and successes using your products or services.

Running Contests & Giveaways

Incentivize users to create and share content by offering

prizes, discounts, or recognition. Clearly define the rules,

guidelines, and hashtags for participation.

Example: A photo contest on Instagram where users

submit photos of themselves using your product with a

specific hashtag.

Creating Brand Hashtags

Define a

Unique

Hashtag

Create a memorable and relevant

hashtag that users can easily incorporate

into their posts. Promote the hashtag

across all your marketing channels.

Encourage

Usage

Prompt users to use your hashtag when

sharing content related to your brand or

products. Feature UGC with the hashtag

on your official accounts.

Asking for Reviews and Testimonials

Actively solicit reviews and testimonials from satisfied

customers. Make it easy for them to leave reviews on your

website or third-party platforms like Google Reviews and

Yelp. Follow up with customers after a purchase to

request feedback.

Featuring UGC on Your Website & Social

Media

Highlight

User

Content

Showcase the best UGC on your website,

social media profiles, and marketing

materials. This not only validates the

content creators but also encourages

others to participate.

Give Credit Always credit the original content creators

when featuring their UGC. This

demonstrates respect and builds goodwill.

Engaging with Your Audience

Actively engage with users who create and share content

about your brand. Like, comment on, and share their posts

to show your appreciation and build relationships.

Respond to reviews and feedback promptly and

professionally.

Establishing Guidelines & Moderation Policies

Create clear guidelines for UGC submissions to ensure

that content is relevant, respectful, and compliant with

legal requirements. Implement moderation policies to

remove inappropriate or offensive content.

Obtaining User Consent & Permissions

Terms of

Use

Ensure your terms of use cover the use of

UGC, including rights to reproduce and

distribute the content.

Request

Permission

Always seek explicit permission from

users before featuring their content in

your marketing materials. Use a clear and

concise request that outlines how the

content will be used.

Using UGC Aggregation Tools

Utilize UGC aggregation tools to streamline the process

of finding, curating, and managing user-generated

content. These tools can help you discover relevant

content, track hashtags, and obtain user permissions.

Examples: tools like TINT, Stackla, and Bazaarvoice.

Monitoring & Analyzing UGC Performance

Track

Metrics

Monitor the performance of UGC

campaigns by tracking metrics such as

engagement, reach, and conversions.

Analyze the data to identify trends and

optimize your UGC strategy.

Sentiment

Analysis

Use sentiment analysis tools to gauge the

overall sentiment of UGC related to your

brand. Address any negative feedback or

concerns promptly and professionally.
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Legal and Ethical Considerations

Copyright & Intellectual Property

Ensure you have the necessary rights and permissions to

use UGC in your marketing materials. Respect copyright

laws and intellectual property rights when featuring user-

generated content.

Always credit the creator and link back to the original

source when possible.

Privacy & Data Protection

User Data Comply with privacy laws and data

protection regulations when collecting

and using user data associated with

UGC. Obtain consent from users before

collecting and using their personal

information.

Transparency Be transparent about how you collect,

use, and protect user data related to

UGC. Provide users with the option to

opt-out of data collection and usage.

Truthfulness & Transparency

Ensure that UGC used in your marketing materials is

truthful and transparent. Avoid misleading or deceptive

claims, and disclose any compensation or incentives

provided to content creators.

Moderation & Content Removal

Policy Establish clear moderation policies for UGC

to address issues such as hate speech,

harassment, and illegal content. Remove any

content that violates your guidelines or legal

requirements.

Response

Time

Respond promptly to reports of

inappropriate or offensive UGC. Provide

users with a mechanism for reporting

content that violates your guidelines.
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