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campaigns.

Strategy & Planning

Defining Your Goals

Video Marketing Cheat Sheet

A concise guide to video marketing, covering strategy, content creation, optimization, and analytics to help you create engaging and effective video

Platform Selection

Budget Allocation

Identify Key Objectives: YouTube Ideal for long-form content, tutorials, Production Costs:
Clearly define what you want to achieve with video product reviews, and building a subscriber Allocate budget for equipment, software, talent, and
marketing. Examples include: base. Focus on SEO optimization. editing.
¢ Brand Awareness Facebook Great for brand awareness, engagement, Promotion Costs:
+ Lead Generation and sharing. Short, attention-grabbing Consider spending on paid advertising, influencer
« Sales Conversions videos perform well. Utilize Facebook Live. marketing, and content distribution.
*  Customer Engagement Instagram  Suitable for visually appealing content,
Stories. Reel GIGTV F il Measurement Tools:
. tories, Reels, an . Focus on mobile- . )
SMART Goals: i ) Factor in the cost of analytics platforms to track
Set Specific, Measurable, Achievable, Relevant, and Time- first design and user-generated content. performance.
bound goals. TikTok Perfect for short, entertaining videos,
Target Audience: challenges, and trends. Target a younger
Understand your audience’s demographics, interests, and audience and embrace creativity.
online behavior. Use audience personas to guide content LinkedIn Effective for professional content, thought
creation. leadership, and B2B marketing. Share
industry insights, webinars, and company
updates.
Content Creation
Video Types Scripting & Storyboarding Production Tips
Educational Tutorials, how-to guides, explainers. Scripting: Lighting  Use natural or artificial lighting to create a
Videos Provide value and solve problems for Write a clear and concise script that aligns with your well-lit and visually appealing video.
your audience. objectives. Focus on delivering value in the first few . . . X
J Audio Invest in a quality microphone to ensure clear
seconds.
Promotional Product demos, brand stories, and crisp audio.
Videos testimonials. Highlight the benefits g,
) gnie Storyboarding: Framing Pay attention to framing and composition to
of your offerings. Visualize your video with a storyboard to plan shots, create visually engaging shots.
Engagement Behind-the-scenes, Q&A sessions, transitions, and visual elements. " . . )
Editing Use editing software to refine your video, add
Videos live streams. Foster a connection . ) .
) . transitions, and incorporate graphics and
with your audience. A
music.
Thought Interviews, presentations, webinars.
Leadership Share your expertise and establish
Videos credibility.

Optimization & Promotion

SEO Optimization

Thumbnails

Promotion Strategies

Keyword Research:
Identify relevant keywords that your target audience is

searching for.

Title & Description:
Craft compelling titles and descriptions that include your
target keywords.

Tags:
Add relevant tags to your video to improve searchability.

Analytics & Measurement
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Custom Thumbnails:
Create eye-catching custom thumbnails that accurately
represent your video's content. Use high-resolution

images and engaging text.

Consistency:
Maintain a consistent style across your thumbnails to
build brand recognition.

Social Media Share your videos on all relevant social

Sharing media platforms. Tailor your messaging
to each platform.

Email Include videos in your email campaigns

Marketing to increase engagement and click-
through rates.

Influencer Collaborate with influencers to promote

Marketing your videos to a wider audience.

Paid Use paid advertising to target specific

Advertising demographics and interests. Experiment
with different ad formats.

Website Embed videos on your website to

Embedding improve user engagement and SEO.
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Key Metrics

Analytics Tools

Optimization Based on Data

Views

Watch Time

Audience

Retention

Engagement

Click-Through
Rate (CTR)

Conversion
Rate
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The number of times your video has

been watched.

The total amount of time viewers have
spent watching your video.

The percentage of viewers who watch
your video from start to finish.

Likes, comments, shares, and
subscriptions.

The percentage of viewers who click
on a link in your video's description or

end screen.

The percentage of viewers who take a
desired action, such as making a

purchase or filling out a form.

YouTube Analytics:
Provides detailed insights into your video's performance,

audience demographics, and traffic sources.

Facebook Insights:
Offers data on video views, engagement, and audience
demographics.

Google Analytics:
Track video performance on your website and measure

conversions.

Analyze Data:
Regularly review your video analytics to identify trends

and areas for improvement.

A/B Testing:
Experiment with different titles, thumbnails, and

descriptions to see what performs best.

Content Adjustments:
Refine your video content based on audience feedback
and performance data.
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